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TITLE: "BREAKING DOWN BARRIERS: A LEGAL EXPLORATION 

INTO ANTITRUST AND COMPETITION LAW IN THE CORPORATE 

SPHERE" 

INTRODUCTION 

The global conversion about antitrust and competition law is fascinating, but its crucial to 

consider the nuances of its application its different legal landscapes. Competition law is the 

body of legislation intended to prevent market distortion caused by anti-competitive practices 

on the part of businesses. These practices can harm consumers by limiting choices, increasing 

prices, and stifling innovation. 

KEY LEGISLATION AND REGULATORS  

Competition Act, 2002:  

It is India’s primary antitrust legislation, established to promote and sustain competition in 

markets, protect interests, and ensure freedom of trade.  

Some of the prohibited conduct under this act is Anti-competitive agreements it happens when 

any agreement between enterprises that causes or is likely to cause an appreciable adverse 

effect on competition in India, thus includes price fixing, market allocation and bid. Abuse of 

dominant position is when an enterprise with a dominant market position exploits its power to 

harm competitors or consumers through predatory pricing, exclusive dealing, or typing 

arrangements.  

It promotes competition, leading to wider choices, lower prices and better-quality products for 

consumers leads to a fairer market. It encourages business to compete on innovation and 
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efficiency, driving economic growth. Protects consumers from exploitation by dominant 

companies and unfair pricing practices.  

Overall, the Competition Act, 2002 plays a crucial role in ensuring a fair and competitive 

market in India. By understanding its key provisions and challenges, we can contribute to a 

healthy and thriving business environment that benefits all stakeholders. 

The Competition Commission of India (CCI): A Guardian of Markets 

The Competition Commission of India is the independent watchdog guarding against anti-

competitive practices in India’s vibrant marketplace. Established in 2003 under the 

Competition Act,2002, the CCI plays a crucial role in ensuring a level playing field for 

businesses and protecting consumer interests. 

The CCI investigates suspected violations of the Competition Act, such as anti-competitive 

agreements, abuse of dominance, and mergers exceeding certain thresholds. The CCI hears 

cases based on the investigation findings and adjudicates on potential violations, imposing 

penalties if necessary. The CCI promotes competition awareness and provides guidance to 

businesses and consumers on antitrust principles and practices. The CCI collaborates with other 

Indian and international competition authorities to address cross-border issues and share best 

practices. 

The CCI comprises a chairperson and six members appointed by the Central Government based 

on their expertise in economics, law, finance, or management. The director general leads the 

investigation wing, gathering evidence and preparing reports for the Commission’s 

consideration. The secretariat provides administrative support to the commission.  

The CCI plays a vital role in fostering a fair and competitive environment in India. Through its 

proactive approach, the Commission safeguards the interests of consumers, promotes 

innovation, and contributes to sustained economic growth.  
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REAL-WORLD CASES IN INDIA 

1. Google’s Play Store Practices: 

Issue: Google’s Play Store, with its dominant market share in India, mandates developers 

to use its in-app purchase system for digital goods and services within apps downloads 

from the Play Store. This raises concerns about  

• Reducing revenue for developers as Google chargers 30% commission on in-app 

purchases, impacting develops’ earnings.  

• Limited consumer choice as developers cannot offer alternative payment options, 

potentially restricting consumer choice and convenience. 

• Stifling innovation as the mandatory in-app purchase system might discourage 

developers from offering innovative monetization models. 

CCI is currently investigation Google’s Play Store practices, assessing potential violation 

of the Competition Act. The outcome could have significant implications for app 

developers, consumers, and the entire mobile app ecosystem in India. 

2. Cement Cartel Case (2012) 

Fact: Ten major cement companies in India were found to have colluded to fix prices, 

artificially inflating cement prices and harming consumers. 

CCI’s action: The CCI imposed hefty fines on the companies, totalling over $1 billion, 

setting a precedent for tackling cartels in India. This landmark case demonstrated the CCI’s 

effectiveness in deterring anti-competitive agreements and protecting consumer welfare. 

Impact: The case sent a strong message to businesses about the consequences of anti-

competitive behaviour and strengthened the CCI’s role as a competition watchdog in India. 

 

3. E-commerce Platforms: 

The issue: The dominance of e-commerce giants like Amazon and Flipkart raises concerns 

about fair competition and potential harm to brick-and-mortar retailers: - -- 

• Predatory pricing: E-commerce platforms might use deep discounts and predatory 

pricing strategies to attract customers, putting pressure on brick-and-mortar businesses.  

• Preferential treatment: Concerns exist about potential biases favoring certain sellers or 

brands on these platforms, impacting competition and consumer choice.  

• Data advantage: E-commerce platforms with vast amounts of consumer data might gain 

an unfair advantage over smaller businesses.  
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CCI's investigations: The CCI is currently investigating these concerns, focusing on the 

alleged anti-competitive practices of Amazon and Flipkart. The outcome of these 

investigations could have significant implications for the future of e-commerce in India and 

ensure a level playing field for all businesses.  

These cases highlight the complexities of competition law in the Indian context and the 

growing challenges posed by new technologies and business models. By understanding these 

real-world scenarios, we can appreciate the role of the CCI in upholding fair competition and 

protecting consumer interests in a dynamic marketplace. 

CONCLUSION  

The future of antitrust and competition law in India hinges on its ability to adapt, evolve, and 

address the emerging challenges. By continuously adapting the legal framework, strengthening 

enforcement, and fostering public awareness, India can ensure a vibrant and competitive 

marketplace that benefits all stakeholders, from consumers to businesses to the overall 

economy.  

In conclusion, while India has made significant strides in antitrust and competition law, the 

journey is far from over. The continuous effort to balance fair competition, innovation, and 

consumer protection will define the future of this dynamic landscape. 


